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Reaching out to the General Public via Social MediaReaching out to the General Public via Social Media

How DLR uses Twitter, Facebook et al. to 
communicate interact and engage with the publiccommunicate, interact and engage with the public 

Marco Trovatello, Head Crossmedia
Henning Krause, Social Media Manager
DLR Corporate Communications
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Point of Departure
Media and Public in intense transition in past years- Media and Public in intense transition in past years

- With Social Media, our most important target audience, the general public, 
massively changed its role from passive recipients to an active audiencemassively changed its role from passive recipients to an active audience 
of senders 

M di l t th i l f t k d i l d lti li t- Media lost their role of gatekeepers and unrivaled multiplicators

- Young people (= our next generation of scientists, managers or explorers) 
t b h d b t diti l dicannot be reached any more by traditional media

- Space Science Communication competes with countless other topics in 
tt ti di ’ tt tiattracting our audience’s attention 

- ... and also has to attract new audiences – those for whom Space hasn’t 
fbeen a tangible subject so far.
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So - how can we continue to fascinate and engage 
with existing and future target audiences?

- by making clear that what Space Science does is essential for the benefit 
of people young and old 

and

- to foster knowledge and education
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How exactly do we achieve this?

- Increase of the amount of scientific information and data being made 
available for public use and for the younger generation in particular – to 
broaden comprehension and awareness of (hands-on) space science; 

- Constant equal treatment of public and media; 

- Usage of a transparent licence system (e.g. Creative Commons)

... byy



... applying and enabling

www.DLR.de  • Chart 5 Vortrag > Autor  •  Dokumetname > Datum

- Tranparency 

Participation- Participation 

- Openness

- Authenticity 

realtime communication- realtime communication 

- Sharing and re-using Space-based information and media

... via



www.DLR.de  • Chart 6 Vortrag > Autor  •  Dokumetname > Datum

Image of Gabon by DLR‘s TerraSAR-X satellite: it enables scientists at University of Jena, to contribute to 

the United Nations' Global Forest Resources Assessment.  
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DLR Social Media Channels

- DLR Blogs

- Facebook

- TwitterTwitter

- YouTube

- Google+

- Livestream

- Flickr

LinkedIn- LinkedIn

- Podcast Raumzeit



Use case: The April 2010 Iceland Volcano Ash 
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p
Cloud over Europe
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DLR Falcon research aircraft



Public attention rises
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Aircraft had to be modified beforehand
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DLR CEO Jan Wörner blogs it
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Most comments in DLR Blogs ever
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Realtime and direct end-to-end communication via 
Twitter, hashtag monitoring
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Interactions / shit storm prevention, Pt. 1
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Interactions / shit storm prevention, Pt. 2
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Public attention results in rise of followers
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Thanks for your attention!

Marco Trovatello
marco.trovatello@dlr.de
Twitter: @marco_t

Henning Krause
henning.krause@dlr.de
Twitter: @HenningKrause

www.DLR.de/en


